TOOL KIT TIPS

HOW YOUR ORGANIZATION

CAN TAKE PART IN THIS NATIONAL

NONPRESCRIPTION MEDICINE SAFETY CAMPAIGN
WHY PARTICIPATE?

The Be MedWise campaign is an ambitious public education effort highlighting the appropriate use of over-the-counter (OTC) medicines.  Created by the National Council on Patient Information and Education (NCPIE) – a broad-based coalition of industry, government and consumer groups – this campaign comes at a time when many Americans have inadequate knowledge about the seriousness of OTC medicines.  By joining this initiative, your organization will be helping to close this possible knowledge gap in your community.  Here are some recommended ideas for using the reproducible art and other materials in this kit to implement a high-impact Be MedWise program:
HOW TO PARTICIPATE

Publicity – To help generate publicity for the Be MedWise campaign and your organization’s participation, customize the sample press release and issue it as broadly as possible.  

Columns/ Newsletter Inserts – Whether your organization publishes a newsletter, magazine or special journal, NCPIE has produced three columns or ad slicks that can be used as publication inserts.  Organizations that supply regular columns to community newspapers can adapt the columns for this purpose.  Likewise, organizations reaching retail establishments can promote the ad slicks for use by local pharmacies.

Print Ad/ Poster –NCPIE and the FDA have designed a full-page public service print ad that can be used as a flyer or poster in office buildings, post offices and community centers.

Brochure –Developed by the Food and Drug Administration (FDA) and the Consumer Healthcare Products Association (CHPA), this brochure is available for your unrestricted use.  Distribute copies to your members or make them available to the consumers/ members your organization serves.  This kit contains information on how to order more brochures.  

Signage – Use the reproducible Be MedWise logo on flyers, in your organization’s newsletter and in other health communications.

Special Events – Be MedWise provides a new opportunity to be creative.  Special events – such as a medicine safety tour for consumers and the media through a local pharmacy – can help increase your visibility in the community and enhance your organization’s reputation as a group committed to public service.  Consider organizing special events around the cough/cold season and allergy season.

Promoting the Tool Kit – For organizations whose members would be interested in conducting their own Be MedWise campaign, reproducible advertisements are included for use in your journals and newsletters.

So, spread the word about Be MedWise and educate your community about medicine safety.  

